ENAVEK 2014-2020

ENIXEIPHZIAKO NPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAyWwVIOTIKOTNTAS

[NA MIKPEZ & NMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon EAEYOEPIOX KAAEBPAZ KAI ZIA OE nou €dpeuel aTnV nepipepela Kevtpikng Makedoviag evtaxdbnke oTn
dpaon «EpyaAeioBnkn AvtaywvioTikOoTnTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon oToxeuel oTn BeATiwon TNG
avTaywvioTIKOTNTAG TWV HIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIOHUO TOUG,
TNV UI0BETNON ouoTNUATWY TUNoMoinong & nioTonoinong, kabwc kal o€ branding kai yneiakn npoBoAn.

O OUVOAIKOC MpoUnoAoyIoNOG TNG enevduong eival 77.759,62€ ek Twv onoiwv n dnuooia dandavn aveépPXeTal O€
38.879,80€ kai ocuyxpnuatodoTeiTal and Tnv EAAGda kal To Eupwnaikd Tapeio Mepipepeiakng Avantu&éng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDI0 NOU EYKPIONKE NpoG XpnHaTodoTnon kai uAonoleital, nepiAapBavel enevdUOEIG
OTIG NAPAKATW KATNYOPIEG:

Y Mnxavnuata - EEonAiopog

v Zuokeuaoia - ETikéTa - Branding

vWnoeiakn MpoBoAn

v MeTagopika pYeoa

v MigBoAoyiko kKOOTOC Epyalodevwy (VEO NPOCWIKO)

ME£o® TNG CUHHETOXNG oTNn Apdaon, n eNiIXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tnc kepdopopiac TnG

Y evioxuon TnG eEwOTpEPEIAC

Y €MNEKTAON TNG Ayopdac YE TN NPOOHBNKN VEWV NPOiOVTWV & UNNPECIWV
v €Eao@alion uywnAOTEPNG NoIOTNTAC NPOIOVTA & UNNPETIEC

Y au&non Tn¢ napaywyikoTnTac & BeATiwon AsiIToupyikwv d1adikaoiwyv
Y gvioxuon TnG eNIXEIpnUATIKOTNTAC

¥ dnuioupyia / diaTApnon noioTIKwV BE0EWV Epyaaiac

Me Tn ocupBoAn Tou EMAVEK gvioxUBnKe n enixXeipnon ano@EpovTac opeAN OTNV AVTAYWVIOTIKOTNTA TNG XWPAC KABWC

KAl oTNV TOMIKN OIKOVoia.
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Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



